N E4S: 1000-0283(2025)02-0062-08
DOI: 10. 12193 /]. laing. 2025. 02. 0062. 007
hE 5235 TU9SE

SMEfERERD: A

ks HER: 2024-08-15

&E 8. 2024-10-03

£ 1

1992F % / B/ =wH=MA /BL/ BIEH
& /R EANS S E
)

200254 /& / BRPWEERA / i
KR /AR A AGEF SRS 18

#B(SEF (Author for correspondence)
E-mail: kun.sang@xmu.edu.my

62 | @

AR, 2025, 42 (02) : 62-69

ETFZ NIRRT LEFBi IR AR

— BT TaT AR

Study on World Cultural Heritage Destination Image Based on Multiple
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Abstract

The world cultural heritage tourism industry faces many challenges after the COVID-19 epidemic. The factors’ relationship
within cognition, affection, and intention under destination image still needs further discussion. Against this background, the
destination image (tourists’ perception of a destination) of George Town, a world cultural heritage city in Malaysia, is studied.
The traditional relationship among the three factors was examined from the cognitive, affective, and intentional dimensions,
innovatively combined structured questionnaire survey, social media and spatial data, text, sentiment, factor, regression, and
mediation analysis. The results showed that the main cognitive elements of history, landscape, cultural experience, and food at-
tracted tourists. Tourists’ effective feedback on scenic spots was mainly positive, such as “good,”, “nice” and other expressions,
consistent with the questionnaire results. The relationship between cognition, affection, and intention was empirically demon-
strated, with affective image mediating. The research results can support future urban tourism planning and heritage protection
in similar cases in China.
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