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Big Data Platform—Taking WeChat as an Example

B OB ORRE 5% R 2

ZHAN Peng MA Xinyao HAN Ruilian” KANG Yu

CHRTLH TR TAR2ABE, HTTLBCM 310018)
(School of Architectural Engineering, Zhejiang Sci-Tech University, Hangzhou, Zhejiang, China, 310018 )

wm =

W2 RS B AR Tl ) TR S, 1 ARl S L 25 W3, (E E R BIT S R AR RIS A Tl
RO, HSCIBE REMS BT S TS Tl AP B BE o MU A4 A AR R A ML i AUE 5 (1 7]
A FET OB T S BRI TIIRE, BRRIETHRRI “SWY ARREIE, DS A R AR T
AR EAARIUR, RO HALRRRHESSE R )1 SSRBIIYHTR Z A ARG ERLNEE, B2 22
et BB . SZAXT TRE I TRERAE AR | ARG BR L UL o [R] S BLR B2 A 5
X5, S E KU B AR B A AR A Tl R R PR A A A

KR

XUSEREbR; (524648 SW (R HE) ; BUE

Abstract

With the rapid development of the landscape architecture industry, the influence of self-media on the industry has become
increasingly significant, but there are few studies to grasp the overall situation of information dissemination in the current
industry, and the study of related operation strategies is still in its infancy. Doing a good job of communication is an issue
that the whole industry must think about in the new era. Based on the data analysis function of Qingbo big data platform,
the paper applies Lasswell’s SW communication theory to analyze the current situation of information dissemination
in the landscape architecture industry on the WeChat platform and explore its communication characteristics and
influence. The results show that most of the information in the industry is currently disseminated by WeChat, showing
that multiple subjects participate in the dissemination, the messages tend to be homogenized, the audience selectively
perceives the messages, and the dissemination effect is directly proportional to the activity. At the same time, the paper
proposes corresponding countermeasures to improve the current situation and provide useful reference for the information
dissemination and industry development of landscape architecture in China.
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Fig. 1 Media types (data cited from Qingbo big data)
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Fig. 2 Types of content posted by public numbers in landscape architecture industry
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Tab. 2 Dissemination of different types of public numbers in the landscape architecture industry, Sept. 2020 (data cited from Qingbo big data)
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Fig. 3 Article sentiment distribution (data cited from Qingbo big data)
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Tab. 3 Audience’s reading of different types of articles
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Article type Number of articles Average reads Average likes
W TR 0 0 0
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FHESr28 28 22033 108
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